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member news

Local sensation Tristan Teo, a 13-year-old 
concert pianist who has been winning com-
petitions all over North America, says his 
piano has a “singing tone that is unmatched 
by any other piano.”

That instrument is a Fazioli, made by 
world-renowed piano maker Paolo Fazioli.

“When I first played a Fazioli piano, I was 
amazed by the beautiful sound it produced.  I 
have had my Fazioli for less than a year, but I 
can honestly say that I have become a better 
musician because of this extraordinary in-
strument,” said Teo.

Teo won first prize and the gold medal 
at the USASU Young Artists International 
Junior Piano Competition in January 2011. 
In the coming months he will have solo re-
citals both locally – at the Shadbolt Centre 
in Burnaby – and internationally in Paris, 
France.

Teo was invited to play for world-re-
nowned piano maker Paolo Fazioli during his 
well publicized visit to Vancouver in January. 
Fazioli was in town to dedicate a $225,000 
one-of-a-kind satin white Fazioli piano 
that sits in the stunning lobby lounge of the 
Fairmont Pacific Rim Hotel. The piano is 
played every evening by some of the city’s 
top jazz musicians. The hotel also honoured 
the piano maker by creating a “Fazioli Suite.”

The Fazioli pianos have been made 

available to the Vancouver musical com-
munity because of Manuel Bernaschek who 
founded Showcase Pianos in 2007 when 
Bernaschek recognized the need for fine 
pianos for local musicians.

Bernaschek explains, “For many years 
there was much talk in the piano community 
about a man in Italy who was making the 
finest pianos in the world. We kept hearing 
that more and more famous pianists were 
converting to playing on Fazioli pianos, so I 
really wanted to bring them here.”

The price tag for a Fazioli starts at $80,000 
and runs to nearly half-a-million dollars. 
Showcase Pianos now has two locations and 
are in their fourth year of operation. Origi-
nally hoping to sell two or three of these fine 
instruments per year, Bernaschek is happy to 
have now sold 33, making Western Canada 
one of the most important markets for Fazioli 
pianos in the world.

For more information on the Fazioli 
pianos, visit www.showcasepianos.com.

 
How can business people stay informed, 
current, even ahead of the competition when 
it comes to the best practices in their industry?

Good time management skills help, but 
assuming you know time management best 
practices (setting goals, prioritizing, etc.), 
where can you find the information you need 
and the time to consume it?

Watch a video
While you’re preparing dinner, turn your 

laptop or smart phone on and check out 
TED Talks at www.ted.com. Youtube.com is 
another source.

An engineer I know regularly searches 
“customer retention” on YouTube to keep 
current on the lessons learned in other in-
dustries that are relevant to her profession.

Plug in to your iPod
You can listen in the car, on a jog, etc. 

Audible.com is a great source of audio books, 
as is the public library. Podcasts are another 
option.

One personal favorite is “The Age of Per-

suasion” from the CBC. In 45 minutes, it will 
give a unique and entertaining perspective 
on advertising.

Old school reading
My chronic punctuality means I am often 

kept waiting at an appointment, but I use that 
time to get current on the day’s events. With 
my twitter account, @TaraLandes, I “follow” 
the New York Times and some of the gurus 
and thought leaders in my areas of interest. 
Because the postings are only 140 characters, 
I can quickly identify articles that I’d like to 
explore in more depth and bookmark them 
to read later.

Look to a different industry
How often have you squandered your 

professional development time on what you 
already know, rather than learning something 
new?

Whether it is engineers at project manage-
ment seminars or marketing professionals 
learning about social media, there are new 
things to learn within your industry, but there 
is more potential for you to expand your per-
spective by learning from other industries.

The marketer that sells to engineers 
could see the world through an alternative 
viewpoint if they attended an engineering 
conference. Likewise, that engineer could be 
far more appealing to her clientele with some 
marketing training.

If you believe that knowledge can be pow-
erful, if you have invested years of your life 
and bags of money pursuing formal educa-
tion, then surely a weekly download is worth 
the investment of your time. What’s holding 
you back?

Tara Landes is the president at MRSI 
Benchmarking Inc., a full-service benchmark-
ing and consulting firm. For more info, visit 
www.mrsibenchmarking.com.

Fazioli pianos have a ‘singing tone’ 
unmatched by competitors

Thirteen-year-old pianist Tristan Teo is interviewed 
after playing the one-of-a-kind satin white Fazioli 
piano in the lobby lounge of the Fairmont Pacific 
Rim Hotel. Teo had the rare opportunity recently to 
perform on the unique piano while also meeting the 
world-renowned piano maker Paolo Fazioli.
SUBMITTED PHOTO

How busy people keep current

Tara Landes, president, 
MRSI Benchmarking Inc.
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Emergency preparedness

Governors’ Banquet

We (YVR) feed the 
equivalent of a 
small city here each 
and every day.

Pinpoint your Arrival.
With true twin engine capability, our Agusta AW139 
Helicopters have both Transport Canada and EASA 
certification—the highest standards in the industry. 

Seating up to 15 guests, they can take you to the most 
remote corners of North America, in a fraction of the time.

604.272.8123 
1.877.399.8123  
londonair.com

The Vancouver Board of Trade became the 
first chamber of commerce in Canada to offer an 
exclusive hub for bidding on contracts last month 
when it launched its Board Business Exchange 
(BBX) e-marketplace. The Vancouver Economic 
Development Commission marked the launch by 
posting the site’s first $100,000 tender.

BBX offers The Board of Trade’s 5,500 members 
the opportunity to bid on a diverse range of con-
tract work. Alternatively, any company can post 
its own tender. While posting contracts is open 
to everyone, bidding remains exclusive to Board 
members. 

Members joining the online community are 
also able to network through groups and online 
discussions. The BBX concept is especially unique 
because it is one of the first to expand a business 
association’s communications across all the major 
social media platforms, giving users the option 
to link to their Facebook, Twitter and LinkedIn 
accounts.

“BBX has been launched to benefit our 
members in business. We are the first chamber 
of commerce in Canada to offer this unique mix 
of a social business platform which, with our 
members’ support, is set to grow into a major 
regional hub for bids with international potential,” 
said Jason McLean, chairman, The Vancouver 
Board of Trade.

The site was developed by SilkStart, a Vancou-
ver-based company specializing in web-based 
membership organization software empowering 
members to connect with one another and com-
municate easily across their whole social media 
network. 

“This latest technology across multi-platforms 
will transform the way The Board of Trade com-
municates and does business,” said SilkStart 
co-founder and CEO Daniel Chu. “We chose to 
partner with The Board of Trade exclusively in the 
Lower Mainland because it is Western Canada’s 
leading business association and we wanted to 
customize this technology for a sizeable business 
organization. Our mission is to revitalize member-
ship organizations around the world. We believe 
that an association that is well-equipped with the 
latest technology, such as The Board, empowers its 
members and volunteers to easily communicate 
and connect with one another, enabling them to 
make a difference.”

The Board’s Small Business Council (SBC) 
had proposed a virtual e-marketplace for some 
time – an idea spearheaded by SBC vice-chair 
Robert Arthurs, who ran the 2010 Commerce 
Centre as manager of procurement and business 
opportunities.

When SilkStart proposed partnering with The 
Board of Trade, Milos Pospisil, also a SBC member 

and managing principal of Centaurus Consult-
ing, volunteered his time to help in the design 
and development of the site.

“We saw a need for members to connect 
online, build relationships, build their profile in 
the marketplace, and do business with each other. 
We aimed to create a unique online centre giving 
members the option to integrate their social net-
works ... while providing an e-marketplace where 
the bidding process for contracts is made easy and 
seamless – for both the bidder and the contractor. 

“The result is SilkStart powering a completely 
unique platform for The Board, offering additional 
features for members to connect with each other 
and chat, endorse each other, start discussion 
groups in various areas of expertise, and provide 
access to closed committee and task force groups. 
Now we just need to get the word out to post your 
bids, however small.” 

“We’re excited The Vancouver Board of Trade 
is at the forefront of new technology helping our 
members connect and do business. We believe 
BBX truly enhances the value of membership 
giving them access to a unique service,” said 
Grayden Hayward, interim managing director, 
The Vancouver Board of Trade. 

Visit www.bbx.boardoftrade.com and see 
Robert A. Arthurs’ article on small business and 
RFP’s, The Evolution of Buying and Selling, page 8.

Board of Trade launches e-marketplace

With the launch of its new 
e-marketplace, the Board 
Business Exchange (BBX), 
The Vancouver Board of 
Trade has become the first 
chamber of commerce in 
Canada to take business 
networking and tendering 
online where The Board’s 
5,500 members can post 
and bid on contracts, and 
network virtually.

Get more from a Lear Jet.
The Lear Jet 45 XRS flies farther and faster than any other aircraft in its 
class. Soaring at up to 51,000 feet and 1710 nautical miles, it climbs far 

above wind and turbulence for an extremely comfortable flight. Seating 9, 
the spacious cabins provide fold out work tables, more leg room and more 

storage space for excess luggage.  You’ll arrive fresh and ready for business. 

604.272.8123 
1.877.399.8123  
londonair.com




